
JACKIE AWVE MARKETING •  MARKETING PROPOSAL

S E T  G O A L S

Articulate the brand vision

Define the brand mission

statement

Establish core brand values

Identify target audience

and stakeholders

Create marketing personas

or customer profile 

Identify pain points.

that services

Define solutions 

R E S E A R C H
A U D I E N C E

THE JAM PLAYBOOK

Inventory existing marketing assets 

Evaluate company messaging 

Create guidelines for creative style

Define values, keywords

and phrases 

Research competitors

G A T H E R  
E X I S T I N G  A S S E T S

Identify marketing initiatives 

Breakdown required resources 

Establish timelines 

P R I O R I T I Z E
A C T I O N  I T E M S  

Formulate communication and

public relations strategy 

Define tactics 

Establish budget 

Define key performance

indicators

C R E A T E  
M A R K E T I N G  P L A N  

Complete a list of service.

or product offerings

List of benefits and features

Prioritize offerings by ROI

D E T A I L  
S E R V I C E S

Content creation 

Scheduling

Inform and empower

internal stakeholders

I N I T I A T E
M A R K E T I N G

 AWVEMARKETING.COM

A
C
T
IV
A
T
E

C
A
L
IB
R
A
T
E

E
V
A
L
U
A
T
E

A N A L Y Z E

Review key performance

indicators

Discuss successes and areas

for improvement

Fine tune marketing initiatives 

R E - E V A L U A T E

Continue to review business

objectives, company

conditions and monitor

business environments

Adjust marketing plan

and action items to align 

EVALUATE
your business

objectives, your

current

marketing

program and

how you interact

wiih your clients. 

CAL IBRATE
your talking

points so that

you are able to

claim your

authority in the

marketplace.

ACT IVATE
a comprehensive

and consistent

marketing

program  that is

sustainable

designed to meet

your business

objectives.
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R E - E V A L U A T E

EVALUATE
your business objectives, your
current marketing program and
how you interact wiih your clients. 

CAL IBRATE
your talking points so that you are able
to claim your authority in the
marketplace.

ACT IVATE
 comprehensive and consistent marketing
program  that is sustainable designed to meet
your business objectives.

GET  SOME  SELF
AWARENESS

TRULY  UNDERSTAND
WHO  YOU  WANT  TO
WORK  W I T H  

O UTL I N ED  I N  T HE
F I RST  TWO  STAGES

H a r d e s t  t h i n g !
Awa y  a n d  t owa r d s
Wr i t e  a  m a n i f e s t o

T h i s  i s  f u n !  
P e r s o n a l i t y  t e s t  t o  h e l p  m e
T h i n k  a b o u t  t h e  d e c i s i o n -m ak i n g
p r oc e s s .  
H ow  a r e  y o u  g o i n g  t o  c ommu n i c a t e
i n  e a c h  t o u c h p o i n t  
Wh a t  i s  t h i s  p e r s o n  l i k e ?  
G i v e  t h em  a  n ame  -  a s s i g n  t r a i t s
T h i s  i s  w h e n  y o u  d e t e rm i n e  w h a t
t a c t i c s  y o u  w i l l  u s e
E s t a b l i s h  c o u r s e  o f  a c t i o n ,
c a d e n c e  a n d  c h eck l i s t s  

a c t i v a t i o n  i s  d e f i n e d  i n  t h e  p r e v i o u s
s t a g e s
r i n s e ,  r e p e a t ,  r e f i n e  


